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President’s Message

By Bill Kistler, FTGA President

I
f there’s one thing that's guaranteed in the turfgrass industry, it’s change. New 
breeds, new techniques, new products and new regulations require industry pro-
fessionals to stay ahead of the curve to remain relevant on the job and especially 
when seeking new employment. 

The association has always been a leader in the industry, and without knowl-
edge, you can’t have leadership. Continuing education is one of the strongest pillars of 
the Florida Turfgrass Association and is vital if we are to lead the industry to our mu-
tually desired outcomes. Members and industry professionals can learn while earning 
CEUs and supporting the association. 

FTGA-sponsored educational events take place throughout the year.
<  Conference & Show: Wide-ranging sessions offer fresh material to address 

current issues and to offer insight into future challenges. In addition to Uni-
versity of Florida faculty, UF/IFAS Extension staff and industry experts from 
across the state, each C&S hosts a visiting keynote speaker of prominence to 
give us a perspective from “outside our bubble.” See pages 8–13 for highlights 
of the 2016 C&S. Mark your calendars now for the 65th C&S at the Innisbrook 
Golf & Spa Resort, September 25–27, 2017.

<  FTGA Turf Seminars: From January through March each year, industry pro-
fessionals can attend an FTGA Turf Seminar in one of 12 locations across the 
state. The one-day seminars offer in-depth, practical training at a nominal 
cost that allows companies to send as many attendees as they can spare for the 
day. Attendees can earn CEUs from the Florida Department of Agriculture 
(FDACS), the Golf Course Superintendents Association of America (GCSAA), 
the Florida Nursery Growers Landscape Association (FNGLA) and the Certi-
fied Crop Advisors (CCA). See page 16 for complete details. 

<  Great CEU Round-Up: Each July, FTGA members can earn up to six CEUs in 
some of the most difficult to attain areas at the Great CEU Round-Up. The 
one-day teleconference is jointly presented by the UF/IFAS and FTGA and is 
held in various locations.

FTGA’s 2017 membership campaign is currently in high gear. Your membership is 
one way you can demonstrate your commitment to keeping our industry viable. Now 
is the time to renew your membership and to suggest to your colleagues how they can 
benefit from membership in the association. 

In addition to quality education, you have the chance to network with industry 
leaders, colleagues and friends at FTGA events. Your membership includes a print 
copy of the Florida Turf Digest along with periodic and timely e-newsletters to keep 
you informed of late-breaking news. In addition, you will receive the 2017 FTGA 
Membership Directory & Industry Guide. You must renew your membership by 
March 15, 2017, to be included in this valuable resource. 

It is with great pleasure that I can introduce FTGA’s latest staff addition. Emily Cox 
has joined the FTGA as Media Operations Manager. Emily has worked with Heather at 
recent Conference & Shows, so she needs no introduction to many of you. 

Finally, I’d like to extend my best wishes to you and your loved ones for a happy 
holiday season. ❂

Education:  
Tomorrow’s Solutions Today
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From the Executive Director

By Heather Russo, Executive Director

I 
want to start by saying thank you to all the members and industry representatives for your kind words on becoming 
the FTGA’s executive director. When I started with the FTGA 10 years ago as the marketing and events coordinator, I 
never thought I would be serving the association as in this position. Thank you for placing your confidence in me.

As a member-based association, we strive to reduce our expenses while maintaining or increasing value. Our 
goal is to eliminate paper registration forms and move to electronic registration for our membership renewals, 

new members and events. Plus, our members wanted an easier process to renew their membership and register 
for events. We are excited to announce that we have fulfilled your request. We just rolled out our new integrated 
association management solution that allows us to manage members, contacts, events and communications—all 
through our website. In November, each member was mailed a renewal membership letter and pamphlet on the 
new online process. In addition, you’ll find an illustrated tutorial on page 18.

The FTGA continues to advocate for and promote the turfgrass industry with extensive research through the 
Florida Turfgrass Research Foundation (FTRF). The FTRF also provides scholarships to students who are studying 
turfgrass management, and it has awarded more than $230,000. When renewing your membership, we ask that you 
consider making an additional donation to the FTRF to help us continue our hard work.

We are also proud that this year we offered 90 FDACS CEU credits, 7.65 GCSAA CEUs, 4.25 ISA and various 
CCA and FNGLA points through 12 turf seminars, the CEU Round-Up and the annual Conference & Show. Be 
sure to mark your calendar for the 2017 
Turf Seminars as they are right around 
the corner. Online registration is open, 
and we encourage you to register early to 
receive the discounted price. The sem-
inars will be held around the state, and 
there are two new locations this year—
Miami Springs and Estero. See page 16 
for complete information.

Earlier this year, we took the Florida 
Turf Digest in-house, and now members’ 
advertising dollars go back into the 
association. The media kit has been re-
vamped, and we are pleased to announce 
that prices are valid for two full years in 
celebration of bringing our advertising 
and publishing in-house. We listened to 
the members who wanted the magazine 
online, and we have fully embraced the 
digital world. Therefore, the magazine is 
mailed only to our members, and digital 
copies of the current edition are avail-
able online for others. The current issue 
is featured on the home page, and past 
issues will be available for members to 
review under the Communications tab 
at the top of page.

I plan to visit the membership across 
the state because it is critical to hear 
what is important to you, how the FTGA 

FTGA Has Gone Green

Certified Tifway 419  •  Certified Latitude 36
Certified Celebration  •   Certified Tif-Dwarf 

All Available in Sod or Sprigs

Golf & Athletic Field Turf Installation & Renovation
P. O. Box 1005, Lithia, FL  33547

Phone: 813-634-3326
Fax: 813-642-0646

Servicing the State of Florida Since 1982
Continued on page 6
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Continued from page 5
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can improve the value of your investment and what you feel needs improvement. I 
welcome you to contact me with any feedback. Let me know what you think is work-
ing well, and feel free to offer constructive criticism. All feedback is important to run 
your association successfully. I want to thank each of our members, sponsors and 
advertisers for your support in helping to make the FTGA a successful organization. I 
look forward to working with you to continue to build on that success.

I wish each of you a blessed and safe holiday season. ❂

From the Executive Director
Continued from page 4
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n September, the Florida Turfgrass Asso-
ciation convened its 64th Annual Con-
ference & Show at the Innisbrook Golf & 
Spa Resort. The theme of this year’s C&S 
was “Get Off Your Grass & Grow With 

Education!” The event provided three days for 
members to attend presentations by Univer-
sity of Florida faculty and turfgrass experts, 
earn CEUs, view vendor products at the Trade 
Show, conduct association business and enjoy 
the camaraderie of their colleagues. It also 
provided the platform for members to interact 
directly with university faculty members and 
industry leaders.

The C&S kicked off on September 26 with 
a variety of events from which attendees could 
choose, including an all-day Golf BMP Work-
shop, a CORE CEU Workshop, a Sports Turf & 
Landscape Tour and the FTGA Golf Tourna-
ment. Evening activities began with the Young Professionals Social followed by the Opening Reception.

Day Two’s full agenda began with a continental breakfast on the Trade Show floor. Attendees viewed 
the exhibits and were afforded ample time to talk with vendors and learn about their products. The asso-
ciation conducted its annual meeting at lunch, and the gavel passed from John Mascaro, outgoing presi-
dent, to the Bill Kistler, FTGA’s new president. New officers and directors were also installed at the lunch. 

Keynote speaker Dr. John Stier from the University of Tennessee-Knoxville addressed the at-
tendees after lunch, and the Wreath of Grass was awarded. After lunch, the concurrent educational 
presentations in four tracks—Soil and Nutrition Management, Water Management, Pest Management 
and Golf—filled out the rest of the day. That evening, attendees relaxed at the Annual Corn Boil and 
fundraiser, which this year, included a special feature. 

The final day of the C&S began bright and early with the traditional Prayer Breakfast, featuring 

Conference & Show

Highlights
  of the 2016  
Conference 

Show&
I
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guest speaker Rev. Elmer Vogelsang. The remainder of the 
morning was dedicated to concurrent educational sessions. 
The day’s tracks included USGA Golf, Sod Management, Land-
scape Management and Athletic Field Management. The all-at-
tendee lunch wrapped up the 64th Annual C&S and featured 
an industry panel, closing sessions by Drs. John Stier and J. 
Bryan Unruh, and scholarship awards. After three exhilarating 
days, the C&S was a wrap.

Golf Tournament Winners
This year’s golf tournament was a resounding success with over 
100 golfers in attendance. And, the winners were:

Annual Meeting
After minutes were approved and the voting for secretary/
treasurer and new directors was completed, the new Executive 
Committee and board of directors were installed.

The 2017 Executive Committee includes:
<  President: Bill Kistler, ABM Onsite Services – West Inc., 

@ Rogers Park Golf Course
< Vice president: Andy Jorgensen, On Top of the World
<  Secretary/treasurer: Brad Holler, Agro-Smart Turf & 

Ornamental
<  Immediate past president: John Mascaro, Turf-Tec 

International

New and renewing 2017 directors include:
<  Tim Allen, PBI Gordon Corporation
<  Tiffany Bailey, Bayside Sod Inc.
<  Barry Balavender, John's Island Club
<  Laurie Bland, City of Miami Springs
<  Brian Bowles, Show Turf
<  Mac Briley, BrightView Landscape Maintenance
<  Eric A. Brown, Ph.D., Massey Services Inc.
<  Robby Clemenzi, Bayer
<  Ralph Dain, GCSAA
<  David Dymond, H & H Sod Company Inc.
<  John Lammrish, LPGA International
<  Ian Rodriguez, Ph.D., BrightView Landscape Maintenance
<  Lance Tibbetts, CSFM, GCA Services Group
<  Cindy Unger, C Unger Turfgrass Consulting
<  Erin Wilder, Sod Solutions

Keynote Address
Dr. John Stier, professor and assistant dean for the College of Agri-
cultural Sciences and Natural Resources at the University of Ten-
nessee–Knoxville, gave the keynote address at the annual meeting. 
The title of the presentation was “Collaborating for Change.” 

Dr. Stier began the presentation by discussing the challenges 
that face the industry: the barrage of new regulations heaped on 
top of the existing ones that have encumbered the industry for 
years as well as the movement to replace turf with ornamentals 
in the home landscape and AstroTurf on sports turf fields. 

On the scale of priorities, what happens in the turf industry 
barely hits the overburdened public’s radar. Terrorism, a bad 
economy and rapidly changing world are at the top of their list 
of concerns. Further, the special interest groups and politicians 
can easily influence a public with little knowledge of turf science 
and one that views consumer protection as paramount.

Politicians begin their careers with the intent of “doing 
good.” After their initial term in office, the focus shifts to the 
need to get re-elected. In addition, many are willing to sacrifice 
important issues to support their favored projects. Then, there 
are the political favors. In one instance, Dr. Stier cited a politi-
cian who wrote a bill to exempt his friend, a nursery operator, 
from fertilizer restrictions.

Dr. Stier suggested that one of the reasons the farming and 
turf industries seem to be targeted is partially due to the fact 
that the public takes farming and turf for granted.

Conference & Show

Individual
 First Gross Bryce Koch 77
 First Net Stuart Bothe 75

Scramble
 First Gross Mott Horak 58
  Chris Hays
  Tori Henderson
  Roger Hruby

 First Net Brian Mount 52
  Mike Giddens
  Dustin Plemons
  Mike Kemp

Closest to the pin
 Hole 4 Chris Hays
 Hole 8 Jimmy White
 Hole 15 Chris Hays
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With that foundation firmly planted, Dr. Stier veered 
toward opportunities to overcome industry challenges, and he 
was upbeat in his approach. He seemed most optimistic about 
the opportunities in water, carbon emissions and gene editing, 
not to be confused with GMO.

Dr. Stier’s approach to tackling the challenges and opportu-
nities was straightforward. 

<  Show up
<  Join an industry group
<  Take a turn at leadership
<  Identify one goal to get done—“git” 

it done
<  Educate neighbors and friends
<  Get recognized as a community 

expert and leader
<  Go to schools on career days
<  Show up at municipal meetings
<  Use social media smartly
While not everyone is suited to each of 

the tasks on his list, there is something that 
everyone can do—and do well.

Annual Corn Boil and Raffle
Ask anyone who attends a C&S, and they’ll tell you that the 
Corn Boil and fundraiser is the highlight of the networking 
events. It’s an FTGA tradition of fine food and drink, sur-
passed only by the camaraderie. Old friends catch up with one 
another, and a grand time is had by all. This year, however, the 
Corn Boil was a bittersweet event. 

It served as a retirement party for Pete Snyder, who had been 
FTGA’s executive director since 2009. Not only did the associa-
tion perform a roast in 
the time-honored tradi-
tion of the Dean Martin 
roasts, but at the end of 
laughs and guffaws, Pete 
was surprised when the 
association presented 
him with a trip for his 
wife Karen and him to 
the Florida Keys—a well-
earned vacation, indeed!

The fundraiser 
earned more than $2,000 
for the Florida Turfgrass 
Research Foundation 
(FTRF), which donates 
to turfgrass research and 
funds scholarships for 
students who are study-
ing turfgrass sciences 
and intend to make their 
career in the field.

Wreath of Grass
At the annual meeting, Mac 
Briley presented Dr. Barry 
Troutman with the 2016 FTGA 
Wreath of Grass Award. The 
award is the FTGA’s highest 
honor and pays tribute to indi-
viduals who have shown out-
standing service to the FTGA 
and to the turfgrass industry. 

Briley said, “Dr. Troutman has been a leader and a mentor 
to many turfgrass professionals with integrity and his external 
presence. When Barry speaks, people listen.”

Dr. Troutman retired from BrightView Landscape Company 
(formerly ValleyCrest Companies) in December 2015. In January 
2016, he founded Turf and Ornamental Technology, a company 
that will provide horticulture and agronomic solutions and train-
ing to lawn and landscape professionals. Dr. Troutman is a certi-
fied trainer in Florida Friendly Best Management Practices and a 
certified pest control operator. He served on the FTGA’s board and 
was a past president of the Georgia Turfgrass Association.

All-Attendees Lunch  
& Conference Wrap-Up
The lunch featured an industry panel discussion moderated by 
Mac Briley. The discussion focused on a strength, weakness, 
opportunity and threat (SWOT) analysis by industry experts 
in four segments of the turf industry. Erin Wilder presented 
the sod production point of view; Brad Holler spoke on behalf 
of the lawn care industry, Lance Tibbett addressed the sports 
turf managers’ SWOT perspective, and Ralph Dain covered the 
golf point of view. The panel mirrored what attendees heard 
throughout the C&S—that challenges offer opportunities. 

Scholarship Awards
Each year, the FTRF awards tomorrow’s turfgrass industry 
leaders with academic scholarships. Students were selected 
based on their academic record, leadership capabilities and 
extra-curricular activities. 

This year, three students received scholarships for the 
2016–2017 academic year. All recipients attend the University of 
Florida and are preparing for careers in turfgrass management. 

Allison Bechtloff received the Col. Frank Ward Memorial 
Scholarship for $1,500. She is working on a non-thesis master’s 
degree in Environmental Horticulture. Her academic honors 
are with the College of Agriculture & Life Sciences (CALS). 
Bechtloff was also a CALS Ambassador, and she graduated 
Magna Cum Laude. She has developed a passion for growing 
plants and making beautiful landscapes through her plant 
science education. Bechtloff would like to make a career in 
residential turf and landscape management.

Kaleb Lewis received the Ralph White Scholarship for 
$1,500. Kaleb is the second recipient to receive this scholar-

Conference & Show
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ship. As a native Floridian, he worked for 
the Pensacola Blue Wahoos on the game 
day crew for three years and realized his 
passion for sports field management. He 
is employed with the University Athletic 
Association through the University of 
Florida and has a summer internship with 
the Baltimore Orioles. Lewis’ career goal 
is to become the head groundskeeper in 
minor or major league baseball.

Christopher Ryan received the Bill 
Entwistle, Sr. Scholarship for $1,000. In 
2015, he received the Col. Frank Ward 
Memorial Scholarship for $1,500. Ryan is 
also a native Floridian and has a master’s 
degree in Turfgrass Science. He has con-
ducted survey work and created maps that 
utilize GIS software related to the spread 
of summer fertilizer blackout ordinances 
in the state. Ryan has received the Futures 
Leads in Science Award from the Amer-
ican Society of Agronomy/Crop Science 
Society of America/Social Science Society 
of America. He has taken leadership with 
the Gator Citrus Club and the University 
of Florida Turfgrass Club. After graduat-
ing, he would like to focus his career on 
natural resource management. 

The FTRF is a tax-deductible, 501(c)(3) 
and is funded through its member’s mem-
bership contributions. To date the FTRF 
has awarded $230,000 in scholarships.

Conference & Show  
Closing Remarks
The conference ended on a high and 
humorous note when Dr. J. Bryan Unruh 
gave his closing remarks in a physician’s 
lab coat. He spoke about the emergence of 
evidence-based turfgrass science, a concept 
adapted from the medical world by Dr. 
Travis Shaddox, assistant professor of turf-
grass at the University of Florida, which he 
briefly introduced in his “Thermal Imaging 
for Turfgrass Management” conference pre-
sentation. Watch for more on this concept 
in future editions of the Digest.

With the information provided at the 
2016 C&S, attendees can return home 
confident in their newfound knowledge 
and ready to put some new solutions to 
work on the job.

The 65th Annual Conference & Show 
will return to the Innisbrook Golf & Spa 
Resort September 25–27, 2017. ❂

Conference & Show
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Education

E
mployers in golf, landscape, sports 
turf and similar businesses 
are finding it difficult to hire 
enough employees who have the 
attitude and work ethic to work 

in these industries.  It can be harder to 
find assistant-management and up-
per-management personnel who have 
the necessary education and work expe-
rience. Companies have employees who 
are dependable and learn quickly, so it 
makes sense to invest in these employees 
by helping to educate and promote them 
to fill the needed management positions.

Educating employees in either 
horticulture or business areas used to 
be more difficult as a college program 
had to be located near the company and 
offer evening classes, or the company 
would have to lose the employees during 
some part of the day. The advent of on-
line courses has changed the education 

environment by allowing more people to 
take classes on their schedule.

In the horticulture industries, an ed-
ucated and trained employee has gained 
practical experience, has a plant-science 
oriented formal education, including 
business courses—combined with expe-
rience. This can be a difficult combina-
tion to find in potential employees, but 
by using online offerings, it is possible 
to put together an appropriate education 
package. Since online courses do not 
require students to be on campus, they 
have many more colleges and universi-
ties accessible to them. Online courses 
also allow students to study and com-
plete homework at times that are conve-
nient to them while working a full-time 
job. This method of learning works well 
for both the employer and employee.

The first component required for 
companies to advance their employees is 

quality on-the-job training. An employ-
er can teach someone how to perform 
various operations in the way the 
company wants those tasks to be com-
pleted. For that reason, a new employee 
should be placed with a supervisor who 
is skilled at teaching and who enjoys 
training new workers. This is providing 
the “how to do it phase” of training. 
During this phase, new employees have 
the chance to demonstrate their desire 
to do the work at hand. Work ethic and 
attitude are important, and together, are 
the first steps in building a workforce, 
which is not an easy task.

The next phase is to educate the 
motivated employee in the plant science 
area to give them the “why” they per-
form the tasks being taught. There are 
several certificate and degree programs 
with various lengths of study available 
from vocational centers, community 

By John R. Piersol, 
Executive Director, Business, Industrial and Agricultural Programs, Florida Gateway College

Florida Gateway College Update
Educating and Promoting Employees for  
Company Management Positions

On November 4, 2016, Florida Gateway College 
dedicated a monument in recognition of 48 years of 
the golf and landscape programs on campus. The Golf 
Course Operations program developed a national and 
international reputation, and many alumni are still 
located in states across the country as well as in other 
countries. Due to student demand, the program has 
changed to an all-online format to attract employees 
who are already working in these fields.

For information on the online program go to  
www.fgc.edu, click on Academics, then Horticulture 
or call 386-754-4219.

L to R: Dr. Kyle Brown, retired instructor; Bobby Weed, alumnus 
and golf course architect; John Wildmon, retired instructor; 
David Robinson, alumnus and management with Marriott Golf; 
B. J. Cannon, retired instructor; Mark Henderson, alumnus and 
golf course superintendent; Kevin Downing, alumnus and golf 
course and landscape consultant; Dr. Jerry Cheesman, retired 
program director and retired dentist; John R. Piersol, executive 
director at Florida Gateway College; Chris Leahy, alumnus and 
superintendent; Anthony Baur, alumnus and superintendent; Joe 
Petersen, incoming online program coordinator.
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colleges and universities. Providing the 
employees a tuition reimbursement 
scholarship as they complete courses 
with a minimum grade of C is an added 
incentive. The addition of this type of 
formal plant-science training to the 
employee’s practical experience may be 
enough for some positions.

For employees who want to pursue 
upper management, the next learning 
phase consists of business courses and 
experience. Formal business courses 
provide the information on how to make 
money for the company. This is critical 
as one can be an excellent horticulturist, 
but if the company cannot make the 
profit required to expand, keep equip-
ment upgraded and provide a healthy 
return on investment for the owner, 
doing a good job will not be enough.

Florida Gateway College (FGC  
formerly Lake City Community 
College) understood the above re-
quirements and introduced an online 
horticulture certificate consisting 
of six 3-credit plant science courses, 
which can be reviewed at www.fgc.edu 
by clicking on “Academics” and then 
“Horticulture.” This certificate is being 
marketed to employees in the golf, 
landscape and sports turf industries 
who have already acquired the practical 
skills, are now ready for plant science 
education but cannot afford to quit 
their jobs to attend classes on campus. 
Most employees take two courses per 
semester, so assuming fall, spring and 
summer attendance, the certificate can 
be completed in one year while working 
full time. This gives employees some 
basic plant science and allows them to 
complete a program in a reasonable 
time frame. The Golf/Horticulture area 
at the college has tuition-reimburse-

ment scholarship money available.
This certificate may not be enough 

education for some positions; therefore, 
the college is planning an advanced 
certificate and a new Associate in Sci-
ence degree that will include business 
courses—all online. This combination 
of practical experience and employer 
training, some plant science courses, 
and some business courses is a very 
good package and often more practical 
than getting a degree in one area.

For more information on the online 

FGC horticulture certificate, contact 
Anne Sawyer, the senior staff assistant 
for the program, at 386-754-4219 or 
anne.sawyer@fgc.edu. ❂

John R. Piersol has a Bachelor of 
Science degree in Plant Science from the 
University of Delaware and a Master 
of Science degree in Horticulture form 
Colorado State University. He will retire 
from the Golf/Landscape program area 
at Florida Gateway College in December 
after 42 years.

Education

http://www.fgc.edu
mailto:anne.sawyer@fgc.edu
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Upcoming Events

T
he Florida Turfgrass Associ-
ation works as an umbrella 
association to further the 
interests of its membership. 
One of the primary ways it 

accomplishes this is through continuing 
education. A well-educated group of turf-
grass professionals is better equipped to 
keep pace with the changing landscape, 
take advantage of new opportunities and 
provide leadership in battles that attempt 
to dismantle the industry. 

Each year, the FTGA offers a series 
of one-day, intensive Turf Seminars. 
Members and industry representatives 
have the opportunity to learn about the 
latest research and practical applications 
from University of Florida faculty and 
extension agents and industry experts as 
well as network with colleagues.

Seminar Presentations 
and Speakers
To download an attendee brochure with 
complete session and speaker informa-
tion for each location, visit the FTGA 
site at www.ftga.org. Select “Events” 
from the top menu, then select “Turf 
Seminars” and, from the submenu, 
select “Turf Seminars Attendees.” 

Pricing Information 
Register now to take advantage of early- 
registration rates.

FTGA Members
<  $40 per person for groups of 10+
<  $45 early registration
<  $60 on-site registration

Non-Members
<  $45 per person for groups of 10+
<  $50 early registration
<  $60 on-site registration

2017 FTGA Turf Seminars 
Coming Your Way

Turf Seminar Locations 
This year, FTGA Turf Seminars will be held in 12 locations across the state, 
including two new locations. Lunch is provided. 

Miami Springs—Tuesday, January 10  NEW LOCATION 
Miami Springs County Club  |  650 Curtiss Parkway  |  Miami Springs, FL 33166

Lake Worth—Wednesday, January 11 
Polish American Club  |  4725 Lake Worth Rd.  |  Greenacres, FL 33463

Port St. Lucie—Thursday, January 12 
2195 SE Airoso Blvd.  |  Port St. Lucie, FL 34984

Ocala—Tuesday, January 24 
Marion County Extension Office  |  2232 NE Jacksonville Rd.  |  Ocala, FL 34470

Orlando—Wednesday, January 25 
Orange County Extension Education Center  |  6021 South Conway Rd.  |   
Orlando, FL 32812

Cocoa—Thursday, January 26 
Brevard County Extension Office  |  3695 Lake Dr.  |  Cocoa, FL 32926

Milton—Tuesday, February 14 
Guy Thompson Community Center  |  5629 Byrom St.  |  Milton, FL 32570

Tallahassee—Wednesday, February 15 
Leon County Extension Office  |  615 Paul Russell Rd.  |  Tallahassee, FL 32301

Jacksonville—Thursday, February 16 
Duval County Extension Office  |  1010 N. McDuff Ave.  |  Jacksonville, FL 32254

Plant City—Tuesday, February 28 
Trinkle Center, Hillsborough Community College  |  1206 N. Park Rd.  |   
Plant City, FL 33563

Venice—Wednesday, March 1 
Venice Community Center  |  326 Nokomis Ave. S.  |  Venice, FL 34285

Estero—Thursday, March 2  NEW LOCATION 
Florida Gulf Coast University  |  10501 FGCU Blvd. S.  |  Fort Myers, FL 33965
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Announcements

Congratulations!

Dr. Eric A. Brown has been 
promoted to director of 
agronomy, working with 
programs for the GreenUP 
Landscape division at Massey 
Services. Previously he served as 
field training manager.

Erin Wilder has been promoted 
to executive director of field 
operations and external affairs 
at Sod Solutions. Previously she 
served as director of marketing 
and industry relations.

Emily Cox, who has previously 
worked part-time for the FTGA, 
has been hired as the association’s 
new media operations manager.
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T
he word is out: FTGA has gone green in an effort to 
reduce expenses while maintaining quality of ser-
vice. The introduction of YourMembership meets 
both objectives, and respects the environment by 
reducing paper consumption.

The program allows members to conduct routine business 
such as renew memberships and register for events on the 
FTGA site.

YourMembership Tour
The interface is user friendly, but this tour highlights things 
that might not be immediately obvious. 

To Become an FTGA Member:
1.  Go to www.ftga.org and select Membership on the 

top menu and Ind (individual) Membership or Group 
Membership from the drop-down menu and click 
Continue.

2.  You can join on the home page. Register is at the 
very top of the web page next to Contact Us, Sign In, 
Register, Search

3.  If you haven’t already set up an account, select a 
Username, and enter your First Name and Last Name. 
Then answer the question in the Validation Code box 
and click Continue.

4.  Select your membership type from the drop-down menu 
and click Continue.

5.  On the next page, fill out all the information. The last 
item on the page is the Business Description. Your 
business will be listed under the category you choose in 
the 2017 FTGA Membership Directory & Industry Guide. 
Select the (one) category that most closely describes your 
business, not the one that describes the services your 
business provides, and click Submit. 

6.  On the final page, fill in your billing information and 
click Submit Securely.

To Renew a Membership
1.  Click Manage Profile and then click Membership Info 

(Renew).
2.  Select Renew Your Membership Now.

3.  Verify the information. If you’ve made any changes, click 
OK on the popup box and then click Save Changes.

4.  Select Payment Options and then click Submit Securely.

To View or Print Invoices:
1.  Go to Manage Profile and select Invoicing, Payments & 

History.
2. Click Invoices.
3. Change the Filter by status.
4. To print the invoice, click the View/Print Invoice icon.
5. To pay the invoice, click the Pay This Invoice icon.

Group Membership Differences
The process is similar to the individual process, but there are 
important differences. 
<  Once you’ve logged on, click Membership before you 

click Renew to add members to the group.
<  The rest of the process is the same until you have renewed. 

Then, go to Manage Profile/Your Employees and enable 
each employee at your company that is to be renewed. You 
must complete this step for their names to appear in the 
2017 FTGA Membership Directory & Industry Guide.

Member Services

Introducing 
YourMembership
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YOUR TRUSTED SOURCE FOR THE SUPPLIES NEEDED FOR SUCCESS

We are SiteOne™ Landscape Supply, the primary destination for everything green industry 
professionals need to grow and succeed. With locations in reach of every jobsite, a wide 
breadth of inventory and an innovative customer experience, we are the leading source for 
green industry supplies and service. And our SiteOne University program offers green industry 
professionals training and informational seminars that will add directly to their bottom line. 
Learn more today at SiteOne.com or contact us directly at marketing@email.siteone.com.

Irrigation & Lighting | Turf & Landscape Maintenance | Nursery Direct | Golf Course Maintenance | Hardscape | Pest Control

Over 470 Locations to Serve the Landscape Professional.  
To Find A Store Near You: 800.SiteOne | SiteOne.com/Locations

GREEN INDUSTRY’S
NO. 1 DESTINATION

THE


